Al Ad Manager

Simplify Your Ad Process

Overview

Advertisers wrestle with frustration due to complex campaign
processes and estimate bidding on current platforms, averaging
6.5 hours daily for around 100 campaigns per person. Picture 100
advertisers managing 10,000 campaigns, reflecting on the daily,
monthly, and yearly human costs. These countless hours add up,
potentially costing a staggering one million dollars.

Al Ad Manager revolutionizes advertisers’ workflow with its all-
In-one platform, designed to improve efficient and save cost.
With our innovative technology, advertisers can now complete
one campaigns within 2mins, increasing the efficiency by 53%!
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Al AD MANAGER

Problem and User Research

The Challenge

How to help advertisers simplify
the ad delivery process and
improve delivery results?

The challenge extended beyond mere
simplification; it necessitated a thoughtful
integration of innovative tools and intelligent
algorithms to not only streamline the process
but also significantly improve the overall
delivery results, ensuring advertisers achieve
optimal outcomes with minimal effort.

User Research

6 advertisers

We conducted interviews with six advertisers, The
industries in which they advertise vary, some of
them are brand advertisers, some are
performance advertisers.

The procedure

The in person interview last for 30-45 mins for
each. The questions are mainly about their
challenges while using the advertising backend.




User Research

User Insights

In order to explore the potential needs of advertisers, we conducted several interviews with four advertisers, the
interview key insights are as follows:
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The flow is complex No sense of control for Poor data readability
the entire process

The process of creating an advertising Advertisers often seek assistance from The readability of the data reports

campaign involves a lengthy and product ops to ensure that their could be improved.

complex system flow. campaigns are set up sensibly and
successfully launched.
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Define Design Goals

Stages

Advertiser's Experience Map

n1i
Create AD Plan

n?

Submit for Review

n<a
Start Advertising

na
After Advertising

“How Might We help advertisers
simplify the ad delivery process and
improve delivery results?”
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Create Campaign Forecasted Results
Campaign Start Date & Time

Chnnae Campaign _ .
®.. |
B 10/31/2023 10:31 ppoT - f[& 11/21/2023  11:59  pOT

Local time: 10/30/2023, 10:01 AM GMT+8 e e M
'.Revolutmnize your drive with our cutting-
‘edge, eco-friendly automobiles, combining
luxury and efficiency seamlessly.

. Create Ad Group This ad group will run from 10/31/2023 to 11/21/2023
You will spend no more than a total of $50 daily until this ad is paused or archived

Create Ad Mame CﬂmPIEtE Ad MateriEIE

! Placemeant

| Target Audience Select the media and complete uploading the materials for your ad. Learn more

i Metwork Devics

 Set Ad Bid Price Material Type ®) Image Feed (O Video Feed
. Budget & Schedule

Complete Ad Manually @
i Materials ' :

4 Review And Launch Promotional Headline

Promotional Description*®

Generie cantent of proimotional description...

Type your prompts
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2,860,330
Out of Budget Underperforming

2,230,405 Conversion Rate B Active Eﬂmil Porche 3 : of Budget
Your campaign is pending

For an additional $20, you can speed up your
reviaw by 50%.

Campaign (lFaign 0,

2,180,233

SavvySolutions 1823642 Campaign

DreamBig 1,524,564
EcoRevolution 1,245,852

20180331346588 ' 2,860,330
Ad Group Status

20180331348589 ; 2,860,330

28 2 * Simplify your
« campaign 201803313465809 20,000.1 2,860,330

it it Out of Budget Ungerpesforming process
199.9 2,860,330 ‘Once your campaign is approved, we will notify
you as soon as possible.
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& Create Ad Group

Creata Ad Name
| Placement
| Target Audience
| MNetwork Device
| Set Ad Bid Price
! Budiel & Schadule

Complete Ad
Materials

& Review And Launch

Network Device

Choose a network system you would like to promaote your ad. Learm more
Operation System @ Android () 108

Network Environment (@ Al O wifi () Celiular Network

Set Ad Bid Price (CPM)

Select a bidding method you would like to promote your ad. Laarm more

Custom Bid Price For Today

Ad Bid -  $120 <4  Bottom Price: 58
Al Suggested Bid Price For Today

Second in Focus Third in the homepage

Fourth in Nearby Updates $9.0/CPM $11.23/CPM

$12.0/CPM

Oliver Lee @

Forecasted Results

Potential Audience Size

50000+people

£ Days Average Impreesions

80,0000-100,0000

7 Daye Avaraga Click

80,0000-100,0000

7 Days Average CTR

Create Campaign

@ Choose Campaign
Goal

& Create Ad Group

| Creats Ad MName
 Placement

| Target Audiance
Metwark Devica

: Sl Ad Bid Price

| Budget & Schaduis

Compiste Ad
i Matetials

& Review And Launch

Target Audience

Define who you want to see your ads. Learn more

. ‘Custom Targeting
Manuslly set the oriteria for what kind of . Al Targeting

Emwumld fika to show your ads

. Optimize targeting based on your
objective, creative and performance by
Mimo Al

Audience Gender @ Al ) Mal

Audience Age Al || 018 T 1922

| : 2327 | | 33+
3 Al ® Specific Locations
Country w States  w City

search the country, states, and the city

All peopie located at this lacation

Network Device

Choose a netwoerk system you would like to promote your ad. Learn more
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Forecasted Results

Patential Audience Size

50000+people

7 Days dverags
Impressions

80,0000-100,0000

7 Days Avarage Click
80,0000-100,0000

7 Days Avarage CTR
0.50%-0.76%
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