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“60 Ingredients & Perspectives” is a special perfume project 
developed for Luxe Pack Shanghai 2024 by centdegrés China, a 
Paris-based design agency. The project is in collaboration with 
French Fragrance manufacturer MANE, and a Chinese local 
network of perfume experts, including Aromasong, Fupon, 
LPLUS, MingFeng Packaging, Qiwang Paper, Wewood Packaging 
and MAGNOLIA Awards.

As a non-profitable project, “60 Ingredients & Perspectives”, 
partnering with Luxe Pack, is aimed to help the Chinese beauty 
and fragrance market to discover more possibilities. It is 
reported that the Chinese market is increasingly attracted by 
cultural interpretation of brands, so the project helps the industry 
to start a cross-cultural dialogue: “what cultural elements lies 
in fragrances?” Through the discussion among all collaborators, it 
adds to the cultural values of perfume, discovering the potential 
values that meet consumer needs.



In the project, olfactive experiences are considered the 

connection between the two cultures. Centdegrés designed 

an experiential installation that told the stories of 60 

different fragrance ingredients coming from Mane fragrance 

house : 30 from France and 30 from China, in celebration of 

the 60th anniversary of Sino-France friendship. 





• “60 Ingredients & Perspectives” introduces the dimension of culture to the perfume 

industry. While most products focus on the commodity character of perfumes, we interpret 

it in a cultural-communicative manner.

• It also introduces olfactive experience to Franco-Chinese cultural communication. It elevates 

the dialogue into a more immersive extent, given smell is the subtle sense that brings deep 

associative memories. 

• On the business level, the project innovatively combines the whole network of perfume 
industry, from concept creation to manufacture, and builds a platform for all participants to 
get involved in the creation of a new creation.
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60 PERSPECTIVES
Insight of culture, knowledge and beauty.



The LOGO design takes hexagon as the core

element, which not only represents the national

map of France, but also pays tribute to the

traditional Chinese garden windows. The design

details incorporate the number "60", the

brushstrokes of Chinese calligraphy and seal

elements, depicting the in-depth and meaningful

communication between China and France over the

past 60 years through various details. 



• What does the innovation change in this market? 

According to reports, the Chinese perfume market is increasing at an amazing pace. The innovation is a booster for Chinese perfume 
makers. It also helps French perfumery masters like MANE to discover opportunities in the booming market, giving legitimate power to 
French perfume heritage in China.

• How does the innovation improve the function or services offered?

Traditionally, the completion of a perfume product requires getting in touch with different part of the supply chain. However, the joint 
innovation of “60 Ingredients & Perspectives” helps to create a one-stop service, where all process of creating perfumes are included. 
From the industrial perspective, it is also a project of resources integration.

• How does the innovation improve market penetration? 

Introducing the fragrance ingredients from France and China, the project makes all audience, including partners and consumers, more 
familiar with the professional knowledge of fragrance heritage. Through customer education, the project draw closer the distance 
between consumers and the professional perfumery.



• Consumers benefits
Getting familiar with the ingredients’ stories, consumers getting more knowledge about perfume properties. It helps consumers be more conscious of their 
own choices in purchasing.
The story telling also gives cultural values to the daily usage of fragrance. Through the narratives, consumers will be more aware of the culture behind what 
they smell every day.

• Social/working conditions 
“60 Ingredients & Perspectives” helps build up the perspective of historical heritage. By strengthening the importance of scent traditions, the project 
echoes with the pride of everyone’s own cultural background. 

• Promotion of art, literature, and science
Perfumery is considered as the combination of sensual art and chemistry science. The application of modern perfumery techniques enables the artistic 
experiences to create deeper values.



• Promotion of language, history, and people
All the 60 ingredients mentioned in the project are derived from the historical tradition of scent in France and China. In the project, scents become the 
expressions that connect individuals with the length of time.

• Promotion of values, standards, and institutions
The collaborators embrace a shared value, that perfume is more than a purchasable product. It is a crystallization of heritage, know-how and aesthetical 
development. With the time goes, every generation of people deserves to have their own fragrance of culture.

• Promotion of intercultural awareness, knowledge and understanding
The innovative design to combine the two different fragrances of France and China is more than a metaphor of intercultural communication: it shows a 
deeper connection in the smell experience, that Chinese and French people can enjoy the resonance in fragrance, and celebrate the harmony of connection 
and co-creation.
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